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Omni Productions has spent 20 years collaborating with like-minded clients to 

produce meaningful, high-quality online video content and TV ad campaigns that 

engage audiences and help clients have a positive impact. 

We believe that the most impact we can have is by caring about who we work with, 

the work we produce, how we produce it, and the impacts on people and the planet.

to care to drive positive change.

In 2018 the company became a certified B Corp and joined a community of  

like-minded businesses and people, who share Omni Productions’ vision  

of using business as a force for good.

Welcome

Wiltshire Farm Foods 
Bring Me Sunshine TV commercial
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2020 summary



We partnered with Social Film Drama and Family Action to create a training film for those working  

in domestic abuse.

Last Date aim is to empower the viewer to recognise potential red flags of an abusive person, enabling 

them to make appropriate decisions and move away from domestic abuse and towards respectful, healthy 

relationships. It is designed to help audiences see the warning signs of coercive control and abuse.

Last Date is used by experts working in the field of domestic abuse and violence and those working in  

the education sector, such as safeguarding practitioners. This crossover provides opportunities for  

trainers and schools, colleges and universities to work together to provide the very best service in  

education and prevention.

Last Date is a vital resource for trainers and  
practitioners to raise the issue of coercive control  
and abuse. I believe this will be a mainstay of domestic 
violence training for many years to come. 
 
Dr Emma Williamson Head of the Centre for Gender and Violence Research, University of Bristol

We are proud to have won a Telly Award in the Education category for Last Date.

Last Date
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Donations to charities selected by the team!

In 2020 we made donations to:

Charitable giving

  Help Bristol’s Homeless 
 

  Bristol A.R.C. 
 

  Breast Cancer Now  
 

  Bristol Mind  
 

  Frank Water 

  Plant a tree per  
  employee campaign  

 

  Cancer Research UK 
 

   9Trees Carbon offsetting  
  CIC

 

  Heart of the Father  
  Charity

Frank Water 
Charity film
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2021 overview



As a business we’ve always been acutely aware of our potential impact on the environment and this 

contributed to our desire to become a certified B Corp business. Whilst looking more closely into how to 

carbon balance our business activities, it was clear that as a video production services business our focus 

had to be on Scope 3, i.e. transportation, and more specifically business travel for both our own staff but also 

the many cast and crew members that we utilise on our productions.

With this in mind we chose to focus on Climate Action UN Sustainable Development Goal number 13.

In 2021 we set about working with carbon offsetting Community Interest Company (CIC) 9Trees to 

understand how to calculate and offset our carbon usage over the last 20 years of production, as well as into 

the future. We now ensure every mile travelled for a production is accounted for, converted to c02e tons of 

carbon and a donation to 9Trees is made to offset it.

To date we are proud to say that we have planted 200 trees in central Wales native to the area.

We’re motivated by having a positive impact on people and 
planet, and each year we will review our impact to make sure 
we’re continuously improving.

Sam Hearn Managing Director

Message from our MD
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When we started our carbon neutral journey this year in time for the global 2030  

NetZero targets, we sparked a relationship with Michael Cunningham of 9Trees,  

who are a Community Interest Company (CIC) busy planting native trees in the UK.  

Their mission is to restore new woodland habitats, promote biodiversity, create jobs 

within the countryside sector and connect more people to nature. 

The more we look into carbon offsetting and setting net zero goals the more we realise 

there isn’t just one clear solution. It requires a balance of tracking, reducing and 

offsetting. We know we have a long way to go but we are excited to have started our 

journey and will continue to explore and learn new ways to have a positive impact on 

people and the planet.

It is wonderful to have Omni Productions on board, 
helping us to plant 3,000 trees this year and many 
more to offset their past and future endeavours. 
We love working with companies taking the steps 
towards becoming carbon neutral. 
 
Michael Cunningham 9Trees

Becoming carbon balanced 

7



In 2021 we implemented a new ethical marketing policy to formalise the practices we follow and share 

the commitments we’ve made to ensure that we are meeting or exceeding best practices for ethical 

standards in our industry.

We believe all of our marketing efforts and strategies, 
for ourselves and on behalf of our clients, must 
provide genuine value to the target audience. 
 
Liz Marsh Marketing and Sales Manager

Our commitments: 

 

This policy is designed to further our commitment to doing the right thing by our clients.  

We welcome any questions or feedback you may have to help us continue to improve this policy.

Ethical marketing 

 Always deliver honesty  
   in marketing 

  On-going project based  
   reflections 

  Reject impact  
   washing 

  Consideration of cultural  
   sensitivities in campaign creative 

  Permission-based email  
   marketing 

  White hat search engine 
   optimisation
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Supplier relationships 
We continually review our supplier database to ensure we 

are working with cast and crew local to where the shoot is 

taking place to help reduce our carbon footprint.

It is important to us that our suppliers share our values.  

As a result we introduced a supplier transparency 

questionnaire to our production workflows to help us  

better understand who we are working with and allow  

us to monitor and improve our environmental impact.

Our clients 
As a production company who work with clients across 

multiple sectors, the main way we can measure our impact 

is through who we work with and the positive messages  

we help them communicate.

Below is a selection of our clients we worked with in 2021 

who share our values and positive impact goals.

Who we  
work with
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The RSPB is the UK’s largest nature conservation charity, inspiring everyone to give 

nature a home and secure a healthy environment for wildlife.

We base our work on good analysis of the 
threats facing birds and the environment. 
We see a problem, work out what is causing 
it, and find ways to put it right. 
RSPB

Working with advertising agency Cherry Tiger, Omni Productions produces RSPB’s 

TV and radio commercials for the Big Garden Birdwatch. 
 

RSPB Big Garden Birdwatch

UWE Bristol is focused on solving future global challenges through outstanding 

learning, world-leading research and a culture of enterprise.

Climate change is big on our agenda.  
We’re helping to build a more sustainable 
future for everyone – with the aim to be 
carbon neutral by 2030. 
UWE Bristol

Omni Productions produced their cinema ad, brand film, TV commercial and 

student recruitment films for their Ready to Change the World campaign.

UWE Ready to Change the World
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WIltshire Farm Foods have been delivering delicious frozen meals for 30 years  

and have become one of the UK’s most trusted food brands.

It’s a belief we carry with us in all we 
do; treating our planet respectfully, our 
suppliers fairly, and our customers with  
the appreciation they deserve. 
Wiltshire Farm Food

Omni Productions has produced several of WFF’s TV commercials, and in  

2021 produced their Bring Me Sunshine campaign. 
 

Wiltshire Farm Foods Bring Me Sunshine

Established in 1981, Neal’s Yard Remedies is a modern apothecary,  

creating award-winning natural and organic health and beauty.

We do good so you can feel good and  
look good naturally. As an ethical company, 
we’re ever mindful of our responsibility to 
creating our great products in a sustainable 
and ethical way. 
Neal’s Yard Remedies

In 2021 Omni Productions worked closely with Neal’s Yard Remedies on an online 

and in-store Holistic Wellbeing campaign for January 2022 launch.

Neal’s Yard Remedies Holistic Wellbeing
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Auto Trader prides itself on being the most trusted automotive marketplace.  

It’s the go-to destination for car buyers and has been for the past 40 years.

Our Environmental, Social and Governance 
(ESG) activity encompasses employee 
volunteering, fundraising and charitable 
giving, environmental impact, sustainability 
and helping our customers win in today’s 
automotive marketplace. 
Auto Trader

Omni productions worked with Auto Trader to produce content for their  

Britain’s Biggest Matchmaker campaign. Campaign content was delivered via TV, 

Connected TV, broadcast video on demand (BVOD) and digital activity including 

social and online video to reach a wide audience of existing and new car buyers.

Auto Trader Britain’s Biggest Matchmaker 

The work in which Omni partakes to offset 
carbon in all of our projects together has a 
positive impact on our business, and greatly 
contributes towards our overall carbon net 
zero journey. 
Procurement Manager Auto Trader

Matchmaker shoot 

0.4350103 tons

Instant Offer shoot 

0.114008 tons

Perfect Match shoot 

0.32318189 tons 

Offsetting 
As with all of our productions we offset all Auto Trader shoots
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In 2021 Omni Productions recertified as a B Corp with our score  

increasing from 89.1 to 93.4.

B Impact Assessment

 93.4  Omni Productions’ overall B Impact score

 80.0  Qualifies for B Corp certification

 50.9  Median score for ordinary businesses

 Further breakdown of scoring

93.4
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2022 next steps



Governance 
 

 Cyber secure organisational  

 set up

Environment 
 

 Engage the team in voluntary  

 environmental activities  
 
 Improve utilisation of office space to be  

 more energy efficient 
 
 Include Scope 1 and Scope 2 in our  

 emissions analysis and carbon  

 offsetting work

People 
 

 Provide work experience to young people  

 who have had less opportunities due to  

 the COVID-19 pandemic 
 

 Implement flexible hybrid working  

 arrangements 

Communities 
 

 Increase charitable giving in line with  

 company growth 
 
 Improve local purchasing policy

Goals for 2022

Neal’s Yard Remedies 
Holistic Wellbeing campaign
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Omni Productions
A Block West, First Floor
Underfall Yard, Cumberland Road  
Bristol BS1 6XG 
 
info@omni-productions.co.uk 
omni-productions.co.uk
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https://www.instagram.com/omniproductionsbristol/
https://twitter.com/omniprod
https://www.linkedin.com/company/omni-productions
https://www.youtube.com/channel/UCq3eX81-y2yAYeUlPSLdYMQ/videos



